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Matthew Engelhart, Terces Engelhart : Sacred Commerce: Business as a Path of Awakening  before purchasing 
it in order to gage whether or not it would be worth my time, and all praised Sacred Commerce: Business as a Path of 
Awakening: 

7 of 7 people found the following review helpful. Interesting bookBy dloweWe've been exploring socially conscious 
ways of operating businesses. This was one of several books we've read on the subject. They've used some really 
unusual techniques to change the energy of the business they are running. It was fascinating to read about.I don't think 
I could work in the environment they've created but I can see where it could be very beneficial to a number of people. 
We'vepulled a number of ideas out of this book that we are working to incorporate in our business structure. It is worth 
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the read, not only for the good ideas but as a way to stretch the limits of what we think might be possible as far as 
employee interaction goes.0 of 0 people found the following review helpful. Akashic DepotBy Mateo B.Arguably the 
most important business book of the 21st Century written thus far. The genuine intro, and first two chapters alone, taps 
into the deep vein of The Source.0 of 0 people found the following review helpful. a way to rethinkBy CleydeIn the 
last year i've been involved with news ways of thought, persons, spirituality and initiatives. This book came to be a 
great complement. Thankful!

In this timely book, authors Matthew and Terces Engelhart present the idea that love before appearances is the antidote 
to our spiritual, environmental, and social degradation. Exploring topics such as mission statements, manager as coach, 
human resources as a sacred culture, and inspirational meetings, they offer a manual for building a spiritual 
community at the workplacemdash;a vital concept in an age when work consumes the bulk of most adultsrsquo; time. 
Business, the authors explain, is all about providing a service, product, or experience the market wants, and no 
business can succeed by failing to understand this point. However, integrating the concept of ldquo;Sacred 
Commercerdquo; into business can provide both financial success and spiritual satisfaction. Stressing that every 
business is an opportunity to make a lasting impact on the lives of both clients and employees, the Engelharts share the 
tools theyrsquo;ve learned in their own enterprises to fulfill this vision. Sacred Commerce is the ideal mix of the 
personal and the practicalmdash;a guidebook written by people who have felt success, not just spent it. Dissatisfaction 
with work is at record levels, and the Engelharts show that you donrsquo;t have to suffer personallymdash;or give up 
your humanitymdash;to pay the mortgage.From the Trade Paperback edition.

ldquo;We are avid fans of anyone who can truly make a difference in these challenging times. Cafeacute; Gratitude is 
a model for a successful business, and Matthew and Terces have proven they understand the importance of bringing 
respect, reverence, and love into the workplace. Wersquo;re thrilled they have chosen to graciously share their wisdom 
and experience with this book. Therersquo;s hope for us all.rdquo;mdash;Woody Harrelson and Laura Louie, 
environmental activists and cofounders of Voice Yourself ldquo;The Engelharts have an intriguing and preposterous 
notion: Companies can now serve as centers of self-realization and CEOs can nurture a business communityrsquo;s 
spiritual transformation as well as a healthy bottom line. This is cutting-edge stuff and Irsquo;m cheering them 
on.rdquo;mdash;Chip Conley, Founder and CEO of Joie de Vivre Hospitality ldquo;Cafeacute; Gratitude is in the 
humankind business. The Englehartsrsquo; commitment to a sustainable, socially just, and spiritually fulfilling 
business presence is hopeful in an era of cynicism and indifference. I have benefited from and am inspired by their 
valiant stand for making love the bottom line.rdquo;mdash;Michel Franti, musician and filmmaker ldquo;Sacred 
Commerce: Business as a Path of Awakening blends quotations from famous religious and political figures (Rumi to 
St. Francis of Assisi to Gandhi) with the couplersquo;s business philosophy and anecdotes from their experience to 
provide either an instruction manual or a manifestomdash;or bothmdash;for doing business that honors peoplersquo;s 
lives.rdquo;mdash;Easier Being Greenldquo;Reading [Sacred Commerce] has completely changed the way I look at 
business. Of course there is nothing wrong with paying the bills, but if we are not enjoying the process and offering 
something of value to the people who need it, what is the point of business?hellip; Terces and Matthew Engelhart 
break down their thoughts on making commerce sacred, and it really struck 
homehellip;rdquo;mdash;unCooking101About the AuthorMatthew and Terces Engelhart are the owners of Cafeacute; 
Gratitude, a popular organic vegan restaurant chain in the San Francisco Bay Area and Los Angeles. Terces is also the 
author of I Am Grateful, a recipe and lifestyle book based on their restaurant. They live in San Francisco.Excerpt. 
copy; Reprinted by permission. All rights reserved.From Chapter One: Hearing the CallWe first heard the term 
ldquo;Sacred Commercerdquo; from our friend Ayman Sawaf (he and his partner Rowan are the authors of a book of 
the same title). As entrepreneurs and seekers, we felt two of our passionsmdash;business and spiritualitymdash;kindled 
by Sawaf rsquo;s words. Another of his sayings caught our attention: ldquo;merchant priests,rdquo; referring to a past 
and present lineage of ldquo;financial alchemistsrdquo; transforming the world through dedication to intentional 
enterprise, ldquo;holy businessrdquo; (consider the possibility). Aymanrsquo;s words gave form to a new life-purpose 
for us: Sacred Commerce has been our navigating star ever since.With the rise of a merchant class, the Industrial 
Revolution, and the accumulation of wealth separate from church and state, money and materialism have monopolized 
the passion of our modern times. We give obeisance in tall corporate towers and worship in mega-malls that dwarf our 
church spires in height and opulence. Prayer, meditation, and yoga are no longer spiritual paths but ldquo;coping 
mechanismsrdquo; for the tributes demanded by the high priests of advertising.The indigenous tribes of the basin call 
us the Termite People. We devour life with a consumptive gnawing while occupied by a world ldquo;out thererdquo; 
that leaves us ever hungry. Our consumerism has inflated the ego mechanism, what Buddhists call the ldquo;hungry 
ghost,rdquo; into some kind of all-or-nothing game-show race to oblivion. The human sacrifice of the ancient empires 
pales in comparison to the ignorance of turning our oxygen suppliersmdash;our forestsmdash;into junk mail 
advertisements for air fresheners. What kind of culture jams the space on urinal disinfectants with pharmaceutical 
advertising? Where is this line of worship taking us?This book takes the view that the empty promise of materialism is 



now exposed and the game is up, and that the coming exorcism will require Sacred Community. 
Communionmdash;and by that we mean love before appearancesmdash;is the antidote to our spiritual, environmental, 
and social degradation. For most of us, the pursuit of our livelihood occupies the majority of our attention. Thus 
Sacred Commerce is a manual for building a spiritual community at the workplace. The word ldquo;spiritualrdquo; 
may alienate some of you, since a material god requires that we scoff at alternatives and doubt the practicality and 
sense of those who propose them. When we use the word ldquo;spiritualrdquo; in this context, wersquo;re not 
advocating the adoption of another belief system, only an authentic willingness to look deeply into our lives and see 
where we are worshiping something other than the fundamental reality of Oneness.Business is all about providing a 
service, product, or experience that the market wants. No business can succeed eluding this point. While ego pulls off 
the ultimate conjuring actmdash;the subjective separate sense of ldquo;Irdquo;mdash;we suggest that freedom from its 
aloneness is our heartrsquo;s desire. Those in search of this ultimate well-being are a growing segment of modern 
society, and they are projected to soon constitute a trillion-dollar market identified by the acronym LOHAS (lifestyles 
of health and sustainability). Our Western culture is just starting to understand that life is an inside job and that our 
consciousness is the real present. Our success with Caf? Gratitude entails training a community (our employees) in 
love as the state of well-being and turning them loose in a retail environment. Human beings, customers, and 
employees are ready to awaken, and we all can make it our ldquo;business.rdquo; This reality demands that we inquire 
into what possesses us as communities and as individuals; it asks that we be open to acquisition and occupation by 
Love. ldquo;Thatrsquo;s a platitude!rdquo; your ego might protest. We suggest, rather, that this is a foundation stone 
of a heart-based culture, one that is not only necessary to our human survival but all wersquo;ve ever wanted!... 


