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Uma Sekaran, Roger Bougie : Research Methods for Business: A Skill Building Approach  before purchasing it 
in order to gage whether or not it would be worth my time, and all praised Research Methods for Business: A Skill 
Building Approach: 

1 of 1 people found the following review helpful. Good textbook to rent.By JustavoGreat information in the book. Got 
it in good condition as a rental and it got me through the course. As a student at Embry-Riddle Aeronautical University 
majoring in Aeronautics, I didn't appreciate the subjective and business oriented demeanor of the text. Additionally it 
seems like the authors were just to wordy and ended up over-complicating simple subjects. If you need this book for 
class, renting it (IMO) is the way to go.4 of 4 people found the following review helpful. do not use for schoolBy Pell 
DavisThis book does have not page numbers for the iPad app. If you have assigned reading or are told to refer to what 
ever page for an example, you cannot go to the page. Terrible feature.0 of 0 people found the following review helpful. 
Four StarsBy orna gelmanas expected

Research Methods for Business: A Skill Building Approach,5th Edition is a concise and straightforward introduction 

http://f3db.com/pub/links.php?id=B005J57ALS


for students to the world of business research. The skill building approach provides students with practical 
perspectives on how research can be applied in real business situations.Maintaining Uma Sekaranrsquo;s popular and 
accessible style of writing, Roger Bougie draws upon his extensive experience of the field to present an up-to-date 
guide on business research for the aspiring future manager.The fifth edition has a new chapter on qualitative data 
analysis, featuring a case study of the research process. The chapters on scientific investigation, the broad problem 
area and defining the problem statement, measurement of variables, experimental designs, sampling, and quantitative 
data analysis have all been substantially revised. Additional real-life cases have been included and examples are taken 
from Europe, Asia and the US to give students a comprehensive view of modern business research methods.

From the Back CoverResearch Methods for Business: A Skill Building Approach, Fifth Edition is a concise and 
straightforward introduction for students to the world of business research. The skill building approach provides 
students with practical perspectives on how research can be applied in real business situations. Maintaining Uma 
Sekaranrsquo;s popular and accessible style of writing, Roger Bougie draws upon his extensive experience of the field 
to present an up-to-date guide on business research for the aspiring future manager. The fifth edition has a new chapter 
on qualitative data analysis, featuring a case study of the research process. The chapters on scientific investigation, the 
broad problem area and defining the problem statement, measurement of variables, experimental designs, sampling, 
and quantitative data analysis have all been substantially revised. Additional real-life cases have been included and 
examples are taken from Europe, Asia and the US to give students a comprehensive view of modern business research 
methods. The text is supplemented by a companion website at www.wileyeurope.com/college/sekaran which includes: 
A fully updated Instructorrsquo;s Guide Data sets PowerPoint lecture slides for each chapter Lecturersrsquo; Testbank 
with multiple choice, true false, short answer and essay questions. Self-test quizzes SPSS tutorial videos for students 
About the AuthorUma Sekaran is Professor Emerita of Management, Southern Illinois University at Carbondale 
(SIUC), Illinois. Dr Roger Bougie lectures in Marketing and Business Research Methods at the Department of 
Marketing at Tilburg University, The Netherlands. 


