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2 of 2 people found the following review helpful. Reinventing my WorkBy Thomas R. Clifford, Jr.I work for a 100 
year old company that has done the same ol, same ol for years. They were in a rut and needed to get out. Without the 
proper amounts of change and leadership, they would be passed by and possibly out of business. Al's book has helped 
me take a hard look at what we are doing to turn a print service provider mentality into a cutting edge marketing 
service provider. Re-inveting yourself is exactly what we are doing at HCM and this book was key to the process!1 of 
1 people found the following review helpful. Easy read with great insightsBy Kurt H. ScholleI picked up a copy of this 
book while hanging out at my local bookstore Friday night. (Sorry ) It's only 120 pages and the title appealed to me, 
especially renewal and rejuvenating. Pretty decent concept writing about all the "re" words and all that they represent. 
Might a book about all the "de" words be in the future? It was a great book to read over the weekend and one to 
REflect on.1 of 1 people found the following review helpful. "Re" reading this!!!By Donna BThis is no doubt a book 
that I will be "re"reading over and over for motivation. I love the concept of reinventing and reengineering your work, 
life, happiness. It's ideas that make total sense, yet we need to hear it "well put" to be inspired to act on it! Thanks for 
the revamp on my attitude!!!

As consumers wrestle with tightening credit, inflation, economic slowdown and uncertainties, unemployment, debt, 
the housing crises, global unrest, mortgage foreclosures, and prognostications of doom and gloom, doing something 
different is more important than ever. Repositioning, reengineering, renewing, rejuvenating and reenergizing are all 
rising in priority as they relate to improving businesses, careers, hopes, dreams, personal development and life in 
general. As a result, Life improvement, battling status quo, ambition, the pursuit of happiness, dealing with change, or 
exploring the possibilities, are all or in part, on the mind of many today. All of these are related to change, 
improvement, doing things again or different or re-__________ (insert your Re: word of choice here). This book is the 
response to the point in time, life and history that our generation is in. It boils down to Re-newing, Re-viving, Re-
inventing, Re-engineering, Re-positioning, Re-juvenating your business and life.
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certification company. Al has worked with Donald Trump and The Apprentice and appears regularly on radio and TV 
including numerous media appearances every year, reviewing Super Bowl TV commercials. His leadership has 
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