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Thomas A. Williams: Publish Your Own Magazine, Guidebook, or Weekly Newspaper: How to Start, Manage,
and Profit from Your Own Homebased Publishing Company before purchasing it in order to gage whether or not
it would be worth my time, and all praised Publish Y our Own Magazine, Guidebook, or Weekly Newspaper: How to
Start, Manage, and Profit from Y our Own Homebased Publishing Company:

0 of 0 people found the following review helpful. Dated. Long winded.By Innovation CreatorAs one reader


http://f3db.com/pub/links.php?id=B00NVW09CS

mentioned, it is-really- hard not to giggle about the repeated mentions of the wonders of fax machine, typewriter, and
other technological advances. He suggests creating different types of lettersin -advance- for when you might need
them later. Why waste time doing that?! 1t makes me wonder if the rest of the adviceis out of date too. Thereisno
mention of all-in-one printers, Adobe InDesign for layouts, or techniques for a broader reach that your local
community - but on a budget. | know those tools were around back then. The ongoing words of encouragement are
annoying after awhile. | would rather he just get to the heart of it and stop elaborating and repeating himself. Thereis
alot of discussion of things that are common sense or just good business.O of 0 people found the following review
helpful. It briefly talked about weekly newspapers or shoppers.By Elizabeth Gilmorel actually had to skim through
this book to get to the information for which | bought it for (towards the end). | did get good nuggets of general
information but not exactly what | was looking for. | will keep this book as a point of reference, however, | found
other books that were more in detail about selling advertising which is key when publishing your own publication, if
you want to make a profit, that is.0 of O people found the following review helpful. Fantastic Guide for the Small
PublisherBy That Chatty Gall couldn't be much happier with this book. On the plus side: The author suggests so many
publishing ventures which can be handled on asmall scale, or by a one-person-show. In fact, after | finish my first
publishing project, | intend to try one or two other ideas from the book. This book saved me from making a huge
mistake by showing me | wastrying to "reach" too far with my first publication project. | understand now just how far
| can successfully extend myself as a sole-proprietor in my venture - and by scaling back accordingly I've insured
success. Invaluable tool. I'll never part with this book. :) (The only thing 1'd update about this book is the discussion of
printing industry technology)

Have you ever wanted to publish a magazine, guide book, or weekly newspaper and make substantial profits, while
working from your home? Tom Williams has done just that in his own successful publishing career, and he can tell
you how to run a high-return, home-based publishing company in this practical how-to format.

If you're thinking of starting a home-based publishing business, you can't be without Publish Y our Own Magazine,
Guidebook or Weekly Newspaper: it tells how to not just publish awinning title, but how to make it profitable ndash;
with no money up front. All kinds of successful periodicals and what made them tops are reviewed in atitle which
covers circulation, readership, proposal writing, optional publication formats, niche markets and more.--the
Bookwatchl have been reading aterrific book recommended by a friend who publishes her own newspaper on Daniel
Island off the South Carolina coast near Charleston. Sue callsit her "publishing Bible".The book, "Publish Y our Own
Magazine, Guidebook or Weekly Newspaper", was written by Thomas A. Williams, who has done al three thingsin
histitle and will share with you the ideas and concepts that helped him succeed.In the back of his book, Tom has
compiled alibrary of forms he has used successfully in his publishing business. Several of them are stylized diaries to
help you and your sales staff keep accurate records of your performance.Several of these you may already be
using.One he recommends is a one-sheet Advertising Sales Report. It helps you and your people track who they called
on, what they sold, the amount paid and their commissions. Thisis a simple report your sales people turn in at the end
of the week to help you figure out the commissions due them. Tom recommends you pay commissions only when the
advertisers have paid you.Another is a Sales Call Report. It lists sales contacts, business names, dates and the results of
their calls. This should be a help to them and you. If someone's performanceis flagging, you only have to review their
call reports with them to detect patterns that are holding them back.A third is a planner, "This Week's Projected Sales
Cdlls'. This helps your people plan their days and weeks. It seems like alot of paper work. And many sales people
hateit. But it isadiscipline that will help not only the rookies but your pros who may be suffering sales slumps.All of
these reports can be automated. Y ou can set them up in any word processing program you and your people use.There
isawide variety of contact management and other software available including spread sheets and other fancy stuff that
would make an accountant salivate. Some are as expensive as they are fancy.| recommend you keep it simple. Let the
computer work for you, not the other way around.--Jerry Bellune, Publisher's Auxiliary: August 2004When | thought
about self-publishing a book of poems afew years ago, | educated myself by reading every reference book on the
subject known to mankind. | donrsguo;t consider myself to be a dummy, but | read the yellow book that was written
for those types of people. | also read the book by the rich guy with the poor dad. | thought | had read enough after
devouring ldquo;Poyntersrdquo; from the self-publishing guru of all time Dan Poynter. However, after having read
Thomas Williamsrsquo; 13th self-published book entitled Publish Y our Own Magazine, Guidebook, or Weekly
Newspaper, | knew | had to make room for this book on my shelf.Dan Poynterrsquo;s blurb on the front cover entices
the reader to find out more. He says, |dquo;A gold mine of unique publishing ideas, with step-by-step plans for
implementing them. Use it as your introduction, inspiration and road map to becoming a successful
publisher.rdquo;Williamsrsquo; book has a list of four pertinent questions that will determine whether a self-published
book will be a success. | will answer the questions for Williamsrsquo; book based on what Irsquo;ve read in his
publication:1. Does your book fulfill a distinct and definite need? Y es! The book iswritten from Williamsrsquo; years
of personal experience as an editor of several magazines, guidebooks and weekly newspapers.2. |s the need shared by



alarge enough group of readers? Y es again. Anyone with a passion to follow their self-publishing dreams will benefit
from reading this book.3. Can you reach the people who will want to buy your book? Y es. Williams has already self-
published 12 other books, therefore, he knows his niche market for sure.4. Can you sell your book at a price that will
make it profitable for you? No and yes. | looked through my personal library to compare prices of other self-
publishing books. One book has over 500 pages and it costs $19.99. Williamsrsquo; book seems overly priced at
$24.95, yet | think the detailed information gleaned from hard-earned experience will make up the difference of the
price in the long run. Thomas Williamsrsquo; Publish Y our Own Magazine, Guidebook, or Weekly can provide readers
with the inspiration and basic steps to follow their self-publishing dreams.--K.D. Greene, New PagesWilliams gives
away hundreds of trade secrets, sharing with us what he himself learned by trial and error.--Betty Hodges, Durham
Morning HeraldAn informative, practical compendium of experienced advice that will prove to be of immense value
for anyone contemplating the creation of their own home-based publishing venture. Highly recommended!--Midwest
Book A gold mine of unique publishing ideas, with step-by-step plans for implementing them. Use it as your
introduction, inspiration and road map to becoming a successful publisher.--Dan Poynter, author of The Self-
Publishing Manual A remarkably thorough guide to publishing with tips and information that will be invaluablein all
publishing enterprises.--Judith Appelbaum, author of How to Get Happily PublishedA great idea stimulator. Covers
the publishing of magazines, travel guides, real estate guides, weekly newspapers and directories, as well as books.--
John Kremer, author of 1001 Waysto Market Y our BooksTruly one of the best booksin the small press field.--Nigel
Maxey, PublisherPublish Y our Own Magazine, Guidebook, or Weekly Newspaper was the catalyst to get me going
with my newspaper. Irsquo;ve read scads of how-to books. Y oursis rock-solid and down-to-earth. It was clear that
you had done what you were teaching.--Peter F. Brown, PublisherWe have succeeded in several of the projects that
you describe in Publish Y our Own Magazine, Guidebook, or Weekly Newspaper. We have a book publishing
company and now we are starting up afree circulation shopper in coastal Maine. Thanks for your help!--Lance Lobo,
Publisher, Laureate PressFrom the PublisherHave you ever wanted to publish a magazine, guide book, or weekly
newspaper and make substantial profits, while working from your home? Tom Williams has done just that in his own
successful publishing career, and he can tell you how to run a high-return, home-based publishing company in this
practical how-to format.About the AuthorExperienced on both sides of the editorial desk, Tom Williams has written for
magazines ranging from Esquire to Writer's Digest, and is the author of 14 books. He has also started, edited, and
published city and regional magazines and is editor-in-chief of Venture Press, a home-based book publishing company
specializing in historical reprints, civic picture-histories, folklore, and oral history. In 1979, he bought the
Mecklenburg Gazette, a weekly newspaper in North Carolina. In three years, he increased circulation 400% and
revenues by 1000%, and sold out to a newspaper chain for 50 times the purchase price. Subsequently, he founded
Venture Press. He started and published many magazines, including Tar Heel: The Magazine of North Carolina (state-
wide), the New East Magazine, NCEast Magazine, and Washington Magazine. He published association directories
and chambers of commerce "quality of life" magazines, newcomer guides, and tourism guides. Williamsis a student of
hard knocks. He learned how to position his publications for success on his own and shares his knowledge with usin
his books.



