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Katherine C. Zubko Ph.D., Raj R. Sahay : Inside the Indian Business Mind: A Tactical Guide for Managers 
before purchasing it in order to gage whether or not it would be worth my time, and all praised Inside the Indian 
Business Mind: A Tactical Guide for Managers: 

This practical guide identifies the ingredients that make up Indian culture and uniquely translates them into useful 
tools to help Western commercial initiatives succeed.bull; Foreword by Marshall Goldsmith, bestselling author of 
What Got You Here Won't Get You There: How Successful People become Even More Successfulbull; Explanation of 

http://f3db.com/pub/links.php?id=B006PAB1DY


11 key cultural ingredients for doing better business in India, such as how to locate the dharma (duty) that pertains to 
each person in an organizationbull; Easy-to-understand descriptions of Indian customsbull; Dozens of real-world cases 
that illustrate how each cultural ingredient works bull; An appendix covering cultural details specific to the major 
regions and cities with industries relative to American business interests

From BooklistAcademic Zubko and executive Sahay join forces to offer important insight into Indian culture, which 
includes an understanding of the misperceptions and stereotypes associated with that country. Contending there is a 
lack of solid cultural information on India, the authors set out to provide American managers traveling there with tools 
to use as strategies for improving dealings with Indian business associates. The authors identify 11 specific cultural 
norms that affect the mindset and behavior of South Asian colleagues and devote a chapter to each: hospitality, role 
expectations, business caste or hierarchy, project process and management, leadership and teamwork, risk and action, 
the pursuit of wealth, the original business contract, nonconfrontational negotiation, cultural views of time and space, 
and women in the workplace. This book is a valuable resource for companies seeking to develop and expand their 
business in India; The Economist (October 2, 2010) reports Morgan Stanleyrsquo;s prediction that ldquo;Indiarsquo;s 
growth will start to outpace Chinarsquo;s within three to five years.rdquo; --Mary Whaley "Recommended. Business 
managers as well as undergraduate and graduate business students." - Choice"This book is a valuable resource for 
companies seeking to develop and expand their business in India hellip;" - BooklistAbout the AuthorKatherine C. 
Zubko is assistant professor of Asian religions in the Department of Religious Studies at the University of North 
Carolina at Asheville. She also serves as managing partner of a cultural consulting firm, ZS Connections.Raj R. Sahay, 
who holds a marketing MBA from the University of Illinois at Urbana-Champaign, is managing partner of ZS 
Connections, a business and cultural consulting organization. 


