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Rosa Chun, Rui Da Silva, Gary Davies, Stuart Roper : Cor porate Reputation and Competitiveness before
purchasing it in order to gage whether or not it would be worth my time, and all praised Corporate Reputation and

Competitiveness:

0 of 0 people found the following review helpful. Great book!By VictoriaThe book was came fast and the book isin
very good conditions, like they said.l recommended this online store! 2 of 2 people found the following review helpful.
A deep analysis on corporate reputationBy A CustomerThisisreally a comprehensive book on corporate reputation.
This book is divided into two parts. Part one dealing with reputation as a strategic approach and part two dealing with


http://f3db.com/pub/links.php?id=B000PLXEFW

managing corporate personality. This book gives a deep new paradigm on how to manage corporate reputation. The
study cases in this book really give real-world examples of managing corporate reputation.This book provides analysis
on corporate repuation not only of usual corporate, but also of merged-corporation.A really good and useful book!

This unique book written by four world leaders in reputation research, presents the latest cutting-edge thinking on
organizational improvement. It covers media management, crisis management, the use of logos and other aspects of
corporate identity, and argues the case for reputation management as away of overseeing long-term organizational
strategy. It presents a new approach to managing reputation, one that relies on surveying customers and employees on
their view of the corporate character and in harmonizing the values of both. This approach has been trialled in a
number of organizations and here the authors demonstrate how improving reputation, merely by learning more about
what acompany is already doing, is worth somenbsp;five per centnbsp;sales growth.The book isavital, up to date
resource for specialists in corporate communication, public relations, marketing, HRM, and business strategy as well
asfor al senior management. Highly illustrated with over eighty diagrams and tables, it includes up to the minute
illustrative case studies and interviews with leading authorities in the field.

‘Very timely ... refreshing ... this book has some very interesting and new content with thought provoking examples.' -
Long Range Planning'The authors have done some excellent research ... [the book] offers excellent, thought-provoking
material for those interested in how the staff and customersin service companies relate.’ - Winston Fletcher, Times
Higher Education SupplementAbout the Authoritute. Rosa Chun is Fellow in Reputation Management at Manchester
Business School. Rui Vinhas da Silvais Lecturer in Marketing at Manchester Business School. Stuart Roper is Senior
Lecturer in Marketing at Manchester Metropolitan University.



